
APPENDIX B 
 

Recent Achievements and Current Activities: Place Marketing and Strategic Tourism 
 

Paid District Activity  
 
North West Leicestershire 
The Visit Leicester team supported North West Leicestershire in a series of dedicated, targeted 
campaigns using UKSPF funding to develop a joined-up offer for the district and promote across 
the summer, autumn, and winter.  
 
The summer campaign focused on attractions and experiences, then heritage to tie in with their 
Hello Heritage festival. This campaign reached more than 473,000 people and drove more than 
31,500 quality views of the target pages. 
 
The autumn and winter campaigns covered the region’s towns, Halloween events, and Christmas 
activities. These reached more than 362,800 people, with more than 15,000 quality views of the 
target pages. All these phases of the campaign saw a cost per click which was lower than other 
similar campaigns. 
 
Blaby District 
Blaby District worked with the Visit Leicester team on two paid campaigns, firstly supporting the 
Victory Show with dedicated blogs, a paid social element and Influencer engagement from Cool As 
Leicester and Lauren in Leicester (combined reach of 31,900).  
 
The paid element of the campaign reached more than 112,000 people, with 8,515 clicks to the 
Visit Leicester blog. Thanks to extra organic promotion on the Visit Leicester Newsletter and 
website, the blog received 10,049 views and was the most popular page on the website during July 
and August. 
 
The Show itself saw 18,000 visitors over the weekend and remains the UK’s largest WWII 
recreation event. 
 
Oadby & Wigston 
The Visit Leicester team successfully bid for a UKSPF award from Oadby & Wigston District 
Council to support them with event promotion high streets and retail, plus a wrapped up marketing 
offer for the district.  

A paid social media campaign was run throughout August to promote the Oadby Food Festival. 
This reached 287,000 people resulting in 6,261 views of the target blog on the Visit Leicester 
website. Thanks to extra promotion the blog received 7,021 views making it the second most 
popular page on the site, ranking above the Home Page and What’s On page. The awareness 
campaign was incredibly successful with the Oadby Food Festival registering 3,598 visitors 
with some businesses reporting a 3x increase in takings.  

During the 1.5 months of the campaign the increased focus helped to boost views of Oadby related 
pages on the Visit Leicester website by well over 250% on the previous 1.5 months. 

A Second paid social campaign was run around Christmas events in the district, which reached 
more than 31,000 people. The Christmas events blog received 1,962 views. 

Work with Oadby & Wigston on the Retail and green spaces element of their campaign continues 
into 2026. 

Seasonal Campaigns and Content  
For summer 2025 the Visit Leicester team created a sustained and successful campaign wrapping 
up key events across the county from June through to September. Summer in Leicestershire was a 
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fully organic campaign with no budget behind it. Idents were designed in house by the team, and 
all social media activity was organic.  

 
 

• Key event pages on the website over the summer received more than 62,000 views. 

• Facebook engagement over the summer was excellent with organic views of 2.7 million 
across July and August and a total of 20,336 content interactions (likes, comments and 
shares), which included 13,633 from people who do not follow Visit Leicester 

• Brand new ‘what’s on this weekend’ Reels, mostly aimed at Instagram, but also used on 
other platforms were viewed by an average of 4,216 people per week, with the most 
popular being viewed more than 11,000 times.  

• Posting on the R/Leicester Reddit platform gained great interaction and feedback from 
users of the platform with average views of 6,525 people per week 

 
Autumn events were wrapped up similarly, with Halloween and Bonfire events a focus for the 
campaigns. The Leicestershire Fireworks blog received more than 16,000 views and Halloween 
events over 6,300 views. 
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Christmas activity 
Wrap ups of key activities across the county and in the districts proved hugely successful
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The top 5 blogs on the Visit Leicester website over the Christmas period were all 
Leicestershire focused, showing a real appetite for this type of content with nearly 33,000 
views in total. 

 
 
Advertising was purchased in both the Guardian and Telegraph Christmas feature sections 

reaching a huge national audience and showcasing key attractions including the great 
Central Railway, Twycross Zoo and Belvoir Castle. 

 
 
Regenerative Tourism Campaign 
The Green Days, Green Ways, Green Stays campaign launched in Spring 2025, with 12 case 
studies across three districts. Paid social media campaigns were undertaken using UKSPF funding 
from Harborough, Blaby and North West Leicestershire district councils. The campaign reached 
more than 678,000 people through the paid campaigns, with more than 21,200 quality views of 
the Visit Leicester target webpages for the districts. Results are set out in the report screenshots 
below. 
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North West Leicestershire 

 
 
Harborough
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Blaby 

 
 
The content created for this campaign can be found on the Green Stays, Ways and Days section 
of the Visit Leicester website - https://visitleicester.info/green/ Attached below is a screenshot of 
the page, to give an idea of the layout and campaign branding.  
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Commercial Activity 
 
Following the initial year of commercial activity in 2024/5, the team refined the commercial 
packages based on performance and insights from potential and existing customers. While several 
agreements were secured, certain options were less desired, which led to a review of the 
packages. These insights informed a new set of packages for businesses, which were officially 
relaunched in November. These are publicly available to view on the Business Support page on 
Visit Leicester - https://visitleicester.info/business-support/  
 
Visit Leicester offers four commercial packages that aim to enhance visibility for businesses. The 
Partnership Package (£1,500+) provides longer-term, high-impact digital promotion for major 
attractions and venues. The Event Support Package (£500) delivers targeted promotion through 
web listings, newsletters, and social media to drive ticket sales.  
 
The Restaurant Promotion Package (£300) focuses on high-quality content creation, including 
professional reels and a search optimised web page. Finally, the Business Support Package 
(£500, with a £275 small business discount) offers organic social media features and permanent 
search-optimised web listings to boost the audience reach for these businesses.  
 
Destination Management Website  

Following the website launch in May, a discrepancy in Google Analytics data occurred due to data 
not being collected on those who refused cookies, to comply with GDPR. Users who declined 
tracking cookies were not recorded, leading to a significant decrease in reported traffic compared 
to the previous site. This is a common challenge for modern websites that must prioritise privacy 
and user consent. 

To address this gap, Google Analytics uses modelling that estimates missing data once certain 
thresholds are met. However, because these thresholds were not immediately active, user figures 
collected between 15 May, and 10 July were significantly under-reported. This period of 
measurement inaccuracy makes year-on-year performance comparisons difficult.  

Despite the tracking discrepancies, the active user count remained consistent with previous 
performance levels. In 2023, the website recorded 731,506 users over the 12-month period. For 
the current year, the figure reached 719,685 users, demonstrating stable engagement even when 
accounting for the data collection gaps earlier in the year. 

The Place Marketing Team uses Google Analytics to track geographical reach achieved across the 
country. The top ten locations for user engagement include Leicester, London, Birmingham, Bath, 
Norwich, Wolverhampton, Milton Keynes, Loughborough, Coventry, and Sheffield, in descending 
order of users.  

New tracking tools within Google Analytics allow for a detailed analysis of user behaviour and 
audience demographics. As illustrated in the supporting data, the website is successfully attracting 
the intended target audience, specifically those interested in travel, entertainment, sport, food, and 
shopping. The team will continue to monitor these trends to ensure that content and marketing 
strategies are always aligned with these user interests. 
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Audience Growth on Social Media  
 
 

 
 
Media & PR 
Ten county related press releases were issued in 2025. Several journalist visits were arranged 
including features in the Guardian, Daily Express and Daily Mirror. 
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The visits by influencers were a fantastic way to highlight Leicester and Leicestershire to a wider 
audience. Mr & Mrs Yorkshire’s visit to Ye Olde Pork Pie Shoppe received 66,000 views on 
YouTube, with their visit to Twycross Zoo watched 11,000 times 
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Group Travel  
 

 
 
We promoted Leicestershire and ran a competition in the Group Travel magazine and 
distributed a press release and online content to promote our status as finalists. 

 

 
 
 

For the third year running Leicester and Leicester were finalists as 

Best UK Destination for Groups at the Group Leisure and Travel 
Awards 2025. 
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Excursions Show 1 February 2025 
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Group Travel Adverts 
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